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( 1986 - 2026 )



For four decades, INTI has been a trusted name in higher education, 
empowering generations of learners through academic excellence, innovation, 
and global engagement. In 2026, we mark 40 years of transforming lives and 
shaping futures through future-focused, high-quality education.

STRONG
( 1986 - 2026 )

MARKING 40 YEARS
OF EDUCATION
EXCELLENCE

ACHIEVEMENTS AND RECOGNITION

95,000+
Graduates

16,000+
Students

4
Campuses
Nationwide

#509
In the World

2026

QS “Rising Star”
Award 2025

2025

Employers’ Choice 
Award 2025
Talentbank’s National Graduate 
Employability Index (GE Index)

“With over 40 years of experience, we remain 
committed to driving change and preparing graduates 

with the mindset, skills, and agility to lead
and shape the future.”

“With over 40 years of experience, we remain 
committed to driving change and preparing graduates 

with the mindset, skills, and agility to lead
and shape the future.”

With decades of experience and a strong reputation in 
education, INTI remains committed to innovation and the 
delivery of future-focused learning. Our curriculum integrates 
academic rigour with practical relevance, equipping students 
to excel in a rapidly evolving global landscape. Through 
digital advancement, industry engagement, and international 
collaboration, INTI nurtures con�dent and adaptable 
graduates – prepared to lead, adapt, and contribute 
meaningfully across borders and industries.

Let’s get started - your journey begins with us.

YOUR FUTURE
BUILT TODAY

Dr Chong Kok Wai
Chief Executive Officer

INTI International University & Colleges

Malaysia's Best 
Higher Education
Group Award 2025 

Educoop (Koperasi 
Pendidikan Swasta 
Malaysia Berhad)

#170
In Asia

ASIA 2025

WINNER
Excellence Award: 
Internal Quality Assurance
MQA Awards 2025

Award is for Subang campus



Page 4 Page 5



Page 7Page 6



Page 8 Page 9



BEHIND THE SCENES

FASHION PHOTOGRAPHY EXHIBITION

2

OUR MOST VULNERABLE
FASHION MOMENTS AREN’T

SEEN BY OTHERS
 

— THEY HAPPEN IN SILENCE, 
IN STILLNESS, IN PRIVATE.

#2 
UNREALISTIC BEAUTY STANDARDS

This story explores how Gen Z

internalizes filtered perfection from ads,

brand models, and influencers 

— leading to body comparison and

appearance anxiety.

“The Room Where It Begins”

ME,
BUT NOT

ENTIRELY
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@myyyaa._
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Target
User

6 - 1 3  Y E A R S  O L D

TOUCH
concept

Objective

axonometric

NOISE AND AIR POLLUTION CAUSED BY
HEAVY TRAFFIC.

A UNIQUE SI TE DESIGN CAN QUICKLY DRAW
NOTICE AND BECOME THE TOPIC OF
CONVERSATION AMONG NEARBY
PEDESTRIANS.

S

HIGH RISK OF DANGER SINCE CHILDREN
MIGHT GET INTO ACCIDENT

TRAFFIC IS VERY CONVENIENT SINCE THERE IS
MUTIARA DAMANSARA MRT AND SHUTTLE BUS
THAT LEADS TO IKEA..

w

o

t

Discover children’s interest and
talent in certain field

Teaching them lifestyle to be
able to survive in society

Develop good relation among
each other

USER'SBehaviors

O-LE CARE
CHOOL

Location

OF NATURE

LEXUS DAMANSARA
LOCATION

GIVING ORPHANS THE CHANCE
TO BREAK THE CYCLE OF
POVERTY AND CREATE A
BETTER FUTURE BY TAKING
CARE OF THEIR URGENT NEEDS.
THIS COULD ALLOW THEM TO
PURSUE THEIR TASK WITHOUT
WORRYING TO MUCH ABOUT
DAILY LIFE.

Impact 03Impact 01
REDUCING THE RATE OF
UNEMPLOYMENT BY ALLOWING
ORPHANS HAVING THE CHANCE
TO BE ABLE TO FIND A DECENT
JOB THROUGH THE COURSES IN
THIS EDUCATION CENTRE.

Impact 02
BEING ABLE TO COLLABORATE
WITH OTHER NGO TO BUILD A
COMMUNITY TOGETHER TO
PROMOTE SOCIAL
RESPONSIBILITY AND
ALLOWING ORPHANS HAVING
THE CHANCE TO BE ADOPTED
BY HOST PARENTS.

IMPACTSof the project

EDUCATION CENTER
PURPOSE OF BUILDING

Ground Floor

First Floor

T O  D E V E L O P  A N  I N D E P E N D E N T  S C H O O L  T H A T
E N A B L E S  O R P H A N S  T O  L I V E  O U T  T H E I R  Y O U T H  A N D
A S P I R A T I O N S .  R A T H E R  T O  F O C U S I N G  O N L Y  O N
S C H O O L I N G .  H E R E ,  T H E  K I D S  W I L L  B E  U R G E  T O
L E A R N  E X T R A  L I F E  S K I L L S  T O  B E  A B L E  T O  S U R V I V E
I N  C U R R E R N T  S O C I E T Y .

views

H E A L T H

C O N S U L T

M O T I V A T I O N

W E L L N E S S

THROUGH THIS EDUCATION SYSTEM, WE
WOULD HELP TO..
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INTI ART &
DESIGN

PATHWAY

##BA (Hons) Graphic Design 3+0,
Sheffield Hallam University, UK 

3 Years
##BA (Hons) Fashion Management 

& Communication 3+0, 
Sheffield Hallam University, UK

3 Years
BA (Hons) 

##Interior Architecture & Design 3.5+0,
Sheffield Hallam University, UK 

3.5 Years

STPM / UEC /
A-Level 

or equivalent

Advanced
entry into

Year 2 of the
degree*

Foundation
in Design 

1 Year

SPM / O-Level
or equivalent

Diploma in
• Fashion Design
• Interior Design

• Immersive Design 
• Digital Media Design

• Graphic Design 

2.5 Years

#Credit transfer
to overseas
universities

Certificate in 
Art & Design

1 Year
4 Months

*Based on students' portfolio and university evaluation.
#Subject to visa application approval.
##Transferable to partner university.
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*For Malaysian Students who do not have a credit in SPM BM. Page 35Page 34
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*For Malaysian Students who do not have a credit in SPM BM. *For Malaysian Students who do not have a credit in SPM BM.Page 42 Page 43
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Published: MAY2026

CERT. NO. : QMS 00828
CERTIFIED TO ISO 9001:2015

CERT. NO. : QMS 00585
CERTIFIED TO ISO 9001:2015

CERT. NO. : QMS 2121999 CB 01
CERTIFIED TO ISO 9001:2015

CERT. NO. : OHS 00819
CERTIFIED TO ISO 45001:2018

CERT. NO. : EOMS 00137
CERTIFIED TO ISO 21001:2018

ACB 001 ACB 001 ACB 001

OH&S
SYSTEM EOMS

INTI NETWORK

INTI INTERNATIONAL UNIVERSITY DU022(N)
06-798 2000   |   Persiaran Perdana BBN, Putra Nilai, Bandar Baru Nilai, 71800 Nilai, Negeri Sembilan

INTI INTERNATIONAL COLLEGE SUBANG DK249-01(B)
03-5623 2800   |   No. 3, Jalan SS 15/8, Lot 29, 31, 33, 67, 69, 71, Jalan SS15/8A, No. 1, Jalan Subang Utama, 47500 Subang Jaya, Selangor

INTI INTERNATIONAL COLLEGE PENANG DK249-02(P)
04-631 0138   |   1-Z, Lebuh Bukit Jambul, 11900 Bayan Lepas, Pulau Pinang

INTI COLLEGE SABAH DK249-03(S)
088-489 111   |   Batu 2.5, Jalan Tuaran, 88450 Kota Kinabalu, Sabah

INTI EDUCATION COUNSELLING CENTRES (266729-P) 

PERAK  05-241 1933   |   No. 258, Jalan Sultan Iskandar, 30000 Ipoh
JOHOR  07-364 7537   |   No. 25, 25-01, Jalan Austin Heights 8/1, Taman Austin Heights, 81100 Johor Bahru
PAHANG  09-560 4657   |   B16, Jalan Seri Kuantan 81, Kuantan Star City II, 25300 Kuantan
SARAWAK  082-265 897   |   Ground Floor SL. 38. Lot 3257, Block 16, Gala City, Jalan Tun Jugah, 93350 Kuching

INTI.edu

INTI_edu

INTI.edu

INTI_edu

INTI International University & Colleges


